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Calabasas, CA — Reid Witlin
Ltd is a 20-year-old manu-

facturing and sourcing specialist
to the hospitality trade, catering
specifically to the hotel and cruise
ship marketplace in the United
States.

“Reid Witlin Ltd. co-owns
looms in Taiwan with a weaving

capacity of approximately 250,000
yards per month and can be
extremely competitive when it
comes to pricing in a bidding situ-
ation,” said Scott Yasgoor, recent-
ly appointed national sales direc-
tor. “Typically, our deliveries run
30-45 days, depending upon the
construction of the fabric and the
quantity. We are also in the
process of opening in Shanghai to

handle many of our novelty fab-
rics,” Yasgoor added.

“Our primary clients are archi-
tects and designers who specify
our products, as well as purchas-
ing agents and hotel owners.”
Yasgoor was previously a hospital-
ity marketing manager for seven
years. “In that capacity, I worked
with companies like Reid Witlin
Ltd extensively to help me source

custom fabrics that
were required for many
of my jobs.”

Recent installations
include the guestrooms
of the Los Cabos Hilton,
Flamingo Las Vegas,
Marriott Vacation Club,
Sheraton Society Hill
and Caesars Palace Las
Vegas.   Products include wovens
for upholstery and headboards, as
well as prints and sheers for 
drapery and bedding applications.
Smaller quantities for suites, pub-
lic areas and ballrooms can also

be specified through
the company’s new tex-
tile collection released
in April of this year.

As Reid Witlin Ltd.
decided to become a
national textile compa-
ny, Yasgoor was asked 

if he would be interested in 
helping them build a sales force
as well as to help them create a
line.  In addition, the task of
building out the company’s web-
site was his responsibility.
Yasgoor has now completed all
three tasks and feels the company
is positioned for explosive growth.
“We recently launched our first
collection of over 500 items and
now have several sales reps 
covering many of the prime hos-
pitality markets here in the U.S.,”
he said.

Reid Witlin Ltd. is now look-
ing to hire more agents in select-
ed cities around the U.S., with 
a huge eye toward the Dubai 
marketplace.

Reid Witlin Ltd. exhibited at
HD Las Vegas for the first time
in May. F&FI
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LITCHFIELD, Connecticut
— Licensor Imagine

Adventures Inc. will be 
working with Emma Gardner
Design, Inc. to create 
their first licensed fabric,
“Elefunk.”

Emma Gardner Design is a
boutique design and develop-
ment company that makes 
contemporary heirloom quality
rugs and other interior 
products.

The team will work to bring
Elefunk to life as part of a larg-
er collection. Elefunk will be
offered in eight color stories
that are “whimsical” and “edgy,”
according to Mike Farrell,
owner of Imagine Adventures.

Several contracts have been
engineered to bring Elefunk 
to market in the United States.
The manufacturer, Palliser
Furniture, Ltd. plans to use
Elefunk in an oversized chair
and ottoman design, and for
decorative pillows.

Imagine Adventures plans to
work with high-end furniture
and fabric retailers like High
Fashion Home in Houston and
Britex in San Francisco. F&FI

Gardner
Releases 
1st Licensed
FabricDesign
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Now in its third year, Hospitality Match USA (HM) matches FF&E suppliers with the heads of purchasing,
design and hotel corporations. Our exclusive invitation-only event brings the key decision makers to you 
for a weekend of serious business and exceptional networking
events. At HM, you will meet with pre-qualified buyers at the
three- to five-star level, one-to-one, with pre-arranged meetings.
The relationships you will walk away with at HM would take some
people a lifetime to achieve.

Thursday Oct. 11 — Saturday Oct. 13, 2007
Green Valley Ranch, Las Vegas, Nevada
Contact: Michael Schneider,  Tel: 914.923.0616 ext 14  
E-mail: mschneider@sipco.net

w w w . H o s p i t a l i t y M a t c h . n e t

“ I participate in Match because I prefer
the one on one contacts with vendors.
This organized and focused format gives
me the opportunity to offer feedback and
talk to the decision makers who can
actually make changes. The upscale
venue is small, intimate and relaxing
making it an excellent environment 
to conduct business.”—Abby Burden, Senior Designer

HBA/Hirsch Bedner & Associates
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